
VENUE: Sheraton Grande Sukhumvit DATE: JANUARY 22, 2016 



GMASA brings together various stakeholders from 
the mobile app industry on to a single platform 
besides recognizing and awarding the best mobile 
apps

TOTAL REACH OF OVER  
1000+ ATTENDEES 
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Media & Marketing Agencies 
C-Level Executives from 
Top Mobile companies 

Mobile Publishers  
& Distributors 

 

 

 

 

 

 

 

 

Mobile Studios & 
Indie Developers 

Mobile Enthusiasts 

Mobile Services 
providers 

OEM’s & 
Development  

Platforms 

Experts in Mobile 
Industry 



9.00 – 9.30 AM Registration 

9.30 – 9.45 AM Inauguration 

9.45 – 10.00 AM 
Keynote Address :   
Title: To Be Announced 

10.00 – 10.15 AM 
Keynote Address :   
Title: Monetise Users not Impressions 
Panelist: Sergio Salvador – (Google) 

10.15– 10.45 AM 

Panel Discussion 
Title :  Strategies to Increase the LTV of Your Users 
 

• What is LTV (Customer Lifetime Value)? 
• Drivers Used To Calculate LTV 

 Monetization, Retention & Virality 
• Creating user segments to maximize profit 
• Deep Linking for Re-engagement 
• Creating a sense of urgency with offers/discounts/freebies 
• Collecting user feedback and implementation 
• Keeping in touch with timely emails, text messages, and social media posts 
• Treat repeat customers like VIPs with personalized experience 

 
Panelists: Kabeer Chaudhary – (M&C Saatchi Mobile), Kate Nezhura -(Product Madness), Nikki 
Assavathorn – (Infinity Levels), Yan Marchal –(Sanuk Games) 
(Other panelists will be updated shortly) 

10.45 – 11.00 AM 
Keynote Address :  
Title: To Be Announced 
Panelist: Ronen Mense –( Apps Flyer) 

DATE:  Time: 9.00 AM – 6.30 PM 



11.00 – 11.30 AM 

Panel Discussion   

Title: Mobile Apps for Social Good  
 

• Apps to empower people to lead a safer and happier life 
• Apps that support charity & Causes 
• Apps for Healthcare & Senior citizen care 
• Apps for Kids 
• Apps For Education 
• Games for Good 

 

Panelists: Apichai Sakulsureeyadej – (MSL), Chris Krol – (TingTong Apps), Djoann – (#links) 
(Other panelists will be updated shortly) 

11.30 – 11.45 AM 
Keynote Address :   
Title: To Be Announced 
Panelist: Prashant Dixit–( VMAX) 

11.45 – 12.00 PM Tea Break 

12.00 – 12.30 PM 

Panel Discussion   
Title: Is it an App Bubble that we are facing? 
 

• Current Growth Trends in App Industry - The Facts & Stats 
• Role of angel investors 
• State of startup app companies 
• Valuation and Liquidity 
• Gaming apps – Ex: Clash Of Clans 
• How are app developers making any money? 
• Serious problem of App Discoverability 
• Does an oversaturated space always equate a bubble? 
• How to develop a good monetization strategy 

 
Panelists: Garg Huang –(NetEase Games) Girish Ramdas – (Magzter), Aldi Adrian Hartanto–(Fenox), Laís 
de Oliveira – (8Spaces), Paul Noh –(Ubinuri) 



12.30 – 1.00 PM 

Panel Discussion   
Title: Why Do Mobile App Startups Fail?  
 

• Wrong budget planning 
• Lack of proper Marketing strategy 
• Unclear target audience 
• Wrong monetization policy 
• Bad design 
• Getting out-competed 
• Too many Changes in the middle of the development 
• Not listening to Customer feedback 
• Absence of Market Adoptability 

 
Panelists: Barak –(Israeli Embassy Bangkok), Tal Itzhak Ron –(IMGL), Tiago Costa Alves –(Aptoide) 
(Other panelists will be updated shortly) 

1.00 – 1.15 PM 
Keynote Address :  
Title: Discovery & Engagement of High Value Users 
Panelist: Maya Hari - (Twitter) 

1.15 – 2.15 PM Lunch Session 

2.15 – 2.45 PM 

Panel Discussion   
Title: Key app trends in 2016: how to succeed in user engagement and monetisation  
 

• Current Growth Trends in App Industry - The Facts & Stats 
• Role of angel investors 
• State of startup app companies 
• Valuation and Liquidity 
• Gaming apps – Ex: Clash Of Clans 
• How are app developers making any money? 
• Serious problem of App Discoverability 
• Does an oversaturated space always equate a bubble? 
• How to develop a good monetization strategy 

 
Panelists: Jakob – (Playlab), Junde YU – (App Annie), Ronen Mense – (Appsflyer) 
(Other panelists will be updated shortly) 



2.45 – 3.00 PM 
Keynote Address :  
Title: Build Scalable Mobile & Game Backends with Serverless, Event-Triggered Logic 
Panelist: Markku Lepisto- (Amazon Web Services) 

3.00 – 3.30 PM 

Panel Discussion   
Title: How to make Incentivized installs work for you 
 

• The incentivized/Rewarded ad model 
• Cost and Volume of Install 
• Type of app and Target group 
• Marketing Objective – Short term and Long term 
• Considering the ARPU (average revenue per user) 
• What is Rewarded CPE (Cost Per Engagement) 
• When is Incent traffic better than non-incent? 
• Turn Your Incentivized Mobile Users Into Loyal Customers 

 Make a big first impression 
 Incentivize the right actions 
 Retargeting 

 
Panelists: Patrick Kane- (Priori Data) (Other panelists will be updated shortly) 

3.30 – 3.45 PM 
Keynote Address :   
Title: To Be Announced 

3.45 – 4.00 PM 
Keynote Address :   
Title: To Be Announced 

4.00 – 4.30 PM 

Panel Discussion   
Title: Monetization strategy using Advertising for your app  
 

• Freemium Vs In App Ads 
• Ad integration without compromise in UX 
• Choosing Ad types to be displayed 
• Influence User Behaviour 
• Choosing the best eCPMs 
• How does Ad mediation works 
 



• Different monetization strategies for iOS and Android 
• Finding the best Adnetworks and payouts 

 
Panelists: Guillaume Sachet – (Mediacorp), Manish Giri – (Leadbolt), Nimit Panpalia –(Pokkt), Shawn Xu  
- (Vungle), Farheen Bandeali – (Mobfox) 

4.30 – 4.45 PM Tea Break  

4.45 – 5.00 PM 
Keynote Address :  
Title: To Be Announced 

5.00 – 5.30 PM 

Panel Discussion 
Title: Mobile Marketing Strategies for Success in Ecommerce apps 
 

• Finding out the right User acquisition channel 
• First-Time User Discount/offers 
• Featuring a Strong Call-To-Action 
• Social media advertising for User Acquisition & Retargeting 
• Marketing Automation (Triggered emails/Push Notifications/In- App Messaging) 
• Using Built-in Features to Enhance User Experience (Camera/Voice/Location Service) 
• Flash Sales Targeted To User Value Segments 
• Implementing the Viral Loop - Referrals & Rewards 

 
Panelists: Ashwin Shekhar –(Glispa), Jay Horathai –(Google), John Pradithavanij –(Light Reaction) Juliette 
Gimenez – (Goxip), Nuttaputch – (DTAC) 

5.30 – 5.45 PM 
Keynote Address :  
Title: To Be Announced 

5.45 – 6.00 PM Prize Distribution for Indie Pitch Winners 

6.00 PM Onwards Networking Session 

* Agenda is subject to change.  





Features Diamond Platinum Gold Silver Bronze 

Exclusive Prominent Brand Placement ✓ ✓ ✓ ✓ ✓ 

Newsletter to over 100,000 developers ✓ ✓ ✓ ✓ ✓ 

Social Media Promotion on GMASA Page + affiliated 
pages 

✓ ✓ ✓ ✓ ✓ 

Prominent lead and featured company logo on all 
signage / flags/ banners throughout the event location  

✓ ✓ ✓ ✓ ✓ 

Prominent lead and featured logo on email promotions 
and partner sites, program, advertising, etc.  ✓ ✓ ✓ ✓ ✓ 

Opportunity for direct engagement and product 
placement with GMASA executives and industry 
attendees  

✓ ✓ ✓ ✓ ✓ 

Invitation to participate in Panel Discussion ✓ ✓ ✓ ✓ ✓ 



Single Page Ad in March issue in Apps World Mag  ✓ ✓ ✓ ✓ - 

Invitation to give a Key Note Address  ✓ ✓ ✓ - - 

Double Spread Ad in January issue in Apps World Mag ✓ ✓ ✓ - - 

Cover Story for February issue in Apps World Mag  ✓ - - - - 

Designated press release announcing your company as a 
Diamond sponsor  ✓ - - - - 

Placement on GMASA website Home page and in all 
promotional outreach listing your company as Diamond Platinum Gold Silver Bronze 

Cost $50,000 $40,000 $30,000 $20,000 $10,000 



Indie developers will get a chance to pitch their game to a 
panel of the industry’s most seasoned professionals 
 

Email : Contact @gmasa.org 





Juliette Gimenez 
Co-founder of Goxip 

Our Speakers  

Girish Ramadas 
Co-founder & CEO 

Ronen Mense 
VP, Asia 

Shawn Xu 
International Expansion and  
Business Development 

Sergio Salvador 
Global Head Games  
Partnerships 

Patrick Kane 
Founder and CEO 

Maya Hari 
Director, Product Strategy 
& Sales – Asia Pacific 

VIEW ALL SPEAKERS 

Kate Nezhura 
Senior Product Marketing  
Manager 

Jay Horathai 
Ad Business Acquisitions, 
Manager 

Nikki Assavathorn 
CEO of Infinity Levels Studio 

Markku Lepisto 
Principal Technology 
Evangelist, APAC, Amazon 
Web Services 

http://bangkok2016.gmasa.org/speakers/
http://bangkok2016.gmasa.org/speakers/


Gold Sponsor 

Bronze Sponsor 

Conference Bag Sponsor 

After Party Sponsor 

Lanyard Sponsor 

Diamond Sponsor 

Silver Sponsor 



Association Partner Media Partner 

Event Partner Mobility Partner Community Partner 

Publishing Partner Outreach Partner Trade Partner 

Tech Startups Partner Broadcast partner Online Magazine Partner 



Stall Booking 
The stalls will be allotted on a first come first serve basis 

THERE ARE TOTAL OF  

8 STALLS 
exhibit@gmasa.org 

mailto:exhibit@gmasa.org


2x2 Stalls - 6 

Premium Stalls -2 



Previous Event 

GMASA 2015 

http://chennai2015.gmasa.org/ 

1 Event - GMASA 

http://chennai2015.gmasa.org/


http://chennai2015.gmasa.org/ 
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mailto:contact@gmasa.org?subject=Contact
mailto:speaker@gmasa.org?subject=Speaker
http://www.gmasa.org/

